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1. Genettian paratexts and their species: peritexts and epitexts 
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2. Paratexts and seriality 
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3. Paratextuality updated 
3.1 The question when? 
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3.2 The question to do what? 
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3.3 The question how? 
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3.4 The question from whom? 
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3.5 Diagramming paratextuality 
 
Table 1. Comparison of Genette, Gray, McCracken, Caldwell and Mittell’s paratextuality 
theories
 Field Typology Usual Formats Criterion Author
ization 
Genette 
(1987) 
Literature Peritexts Titles, subtitles, 
pseudonyms, forewords, 
dedications, epigraphs, 
prefaces, intertitles, 
notes, epilogues, 
afterwords 
Spatial (attached to or 
disentangled from the 
text) 
Yes 
Epitexts Interviews, author’s 
comments, authorial 
correspondence, oral 
confidences, diaries, 
pretexts (author)  
Ads, promotions, 
synopses (editor) 
Gray 
(2010-2016) 
Cinema & 
Television 
Entryway Previews, promos, 
teasers, trailers, sneak 
peaks, posters 
Temporal (before the 
launch, during the 
exhibition or after it) 
 
No 
- In medias res Mobisodes, webisodes, 
minisodes, ARG, 
videogames, comic 
books, novels, 
soundtrack 
Memorabilia* Interviews and reviews 
after the finale, fan 
productions and 
commentary for 
connoisseur audiences, 
spinoff and collectible 
merchandise 
McCracken 
(2013) 
E-literature Centrifugal Editor’s suggestions, 
home screen and screen 
savers with ads, 
Wikipedia entries, 
YouTube links. 
Mode (Outward, Inward 
the text) 
 
Centripetal Popular highlighting, 
font-size, brightness and 
contrast adjustment, 
landscape or portrait 
format, rating, comments. 
Embedded videos 
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Caldwell 
(2011) 
Cinema & 
Television 
CGC  Branding promos, 
marketing tapes, making-
ofs, electronic press kits, 
franchise cross-
promotions, DVD bonus 
tracks, authorised online 
sites, soundtracks, legal 
downloads, ancillary 
merchandise, box-set 
extras 
Authorship/Publishing 
(official, professional 
unofficial, amateur) 
No 
WGC Demo-tapes, comp reels, 
trade stories, how-to 
panels, technical retreats, 
collective craft rituals, 
worker websites, spoilers 
from crews, leaks from 
assistants, unauthorised 
blogs. 
UGC Photos and music 
slideshows, fan-vids, 
songvids, v-logs, fan 
remixes, mashups, fan 
fiction 
Mittell 
(2015) 
Television Transmedia Tie-in novels, tie-in 
videogames, tie-in 
websites,  ARG, 
collectible merchandises 
as diegetic extensions 
Functional (storytelling, 
mapping or hype)  
No 
Orienting Wikis, guides, timelines, 
mapping chronologies, 
graphics, family trees, 
recaps, split-screen 
synchronizing, reedited 
versions of the series in 
chronological order 
Intertextual matrix of the 
franchise 
Promotional Previews, promos, 
teasers, trailers, sneak 
peaks, posters  
* Author’s terms 
4. Conclusions 
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